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workers. If consumers

to grips with green issues.

No matter that the whitest

weren't complaining, then
as far as the industry was
concerned, it was business
as usual. Long after organic
food and cosmetics became
niche market staples,
eco-fashion strugeled to
shake off its well-meaning
hippies-in-brown-sandals
reputation. In the shops,
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either hard to find or off-
puttingly expensive. Even
lcading designer Katharine
Hamnett has faced an

uphill struggle in nearly two

decades of campaigning for
environmentally friendly
clothing and more ethical

working conditions for
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organic linen lines for men

WITD Organic ¢« ITonN sloevan

I-shirts. It’s also just launched
a schoolwear range made
trom recycled polyester plastic
bottles. Monsoon has an
expanding Fairtrade range and
Topshop sells organic cotron
clothine by fair-trade brand
People Tree. Mike K n'ri:in.\f-;f..
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Above: dark grey Elly-print dress

£180 over organic roll-neck £90,
both Wildlifeworks:

Below: raglan top £25 ang
handknit collar £30 over bagay
leggings £25, all People Tree
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and bamboo leggines. with
knitwear made from Organic
alpaca wool from Peru.

Says Katharine Hamnett.
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just one T-shirt. This 1 ear,
Hamnett launches het organic
J 5 Y AN Frae oo
clothing range for Tesco.
Dawn Mellowship set up

i

ccostvlist.co.uk to p;-}!‘, CCco
13 ] S B B Ly o
\-'“’[‘-‘P'l'?\ nnd clothes, I do
+] | oA AR o Y ALK,
(e hard work for them.

} » | R = -
she says. Charges range from
£ to source a single item

-~

PR

tO £ 130 tor a full seven (3.!‘.‘
wardrobe, costing /2.20)().
with \I\r WS, underwear and
gymwear. Clients fill in 2

- .‘ - | 1 . -
Quesuonnaire 41ndad sendad }.;'f

thelr phote graph.

www.ecostylist.co.uk
www.katharinehamnett.
com/shop
www.wildlifeworks.co.uk
www.peopletree.com
www.edunonline.com
www.ciel.ltd.uk




